
Welcome to the second D&AD Festival and thank you for your 
support. All the profits we make – here at the Old Truman Brewery 
and in all our other lines of business – go back into the industry 
we love, to fund our creative education and diversity programmes 
around the world. So by being here you are a big part of helping 
us all work towards a fairer, more sustainable, more responsible 
design and advertising industry. This is important and becomes 
more so every day.  

What’s also important is celebrating, stimulating and enabling 
creative excellence, for the simple reason that the good stuff 
creates better outcomes than the bad stuff – commercially, 
environmentally, socially, culturally, politically. And because 
if something is worth doing, my Mum used to say, it’s worth 
doing well. This is why D&AD values and rewards ‘great 
ideas, beautifully executed’. Both parts of that equation have 
equal weight for us, which is why we’ve devoted a full day 
of talks and events, alongside our ‘creativity for good’ and 
innovation days, to craft – hearing from great practitioners, 
seeing and enjoying beautifully crafted work, learning how to 
achieve brilliance ourselves. Whether you’re kerning a line of 
type or creating an immersive VR experience, craft is king.

And here’s another thing. London is a wonderful city, bursting 
with creative people and creative enterprises. The creative 
industries are a big part of making London – and the East End 
in particular – what it is. It, and we, deserve a great Festival 
of Creativity, and that’s our aspiration and ambition for this 
week. Those of us lucky enough to live here need a place to 
come together to celebrate, talk, enjoy and explore what we 
do. And for those of you visiting, well, it’s a pretty cool place 
to come and eat, sleep and drink creative excellence.

Enjoy the week, the work, 
the talks and the Ceremony.  
We’re loving having you here.

Tim Lindsay 
d&ad, CEO

www.dandad.org

  @dandad 

  @d_and_ad
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This year, each day of the 
Festival has a different theme, 
here we explain a little more 
about each one.
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TuEsday, 25 apriL 

ThE EarTh WiLL shakE
Bruce Duckworth, Designer, 
Co-Founder, Turner Duckworth
D&AD President

Can the creative industries 
come together to make the 
world better? I genuinely 
believe that we can. Since 
2012 D&AD has had a 
category in the Professional 
Awards that celebrates 
Creativity for Good and with 
the launch of the D&AD 
Impact Awards in 2016, it’s 
a topic that is here to stay. 
Today is a day for questioning 
and responding to the big 
issues our world faces. We 
will discuss the problems, 
but more than that, we want 
you to walk away motivated 
by solutions. D&AD wants 
to inspire everyone to build 
a better, fairer and more 
sustainable future for all. 

WEdnEsday, 26 apriL 

sTaring aT ThE sun 
Steve Vranakis, ECD, 
Google Creative Lab
D&AD Deputy President

Shifts in technology, trends and 
work-styles are upending the 
creative industries. The future 
is here, come and find out just 
how much all this technology 
is shaping the industry that 
we work in. No longer just a 
medium to present work, these 
tools at your disposal are 
making the impact of your work 
so much bigger, they power 
creativity in a way nobody could 
have imagined. This is a day 
of leading innovators thinking, 
predicting and demonstrating 
how they are adapting to 
a transforming sector.

Thursday, 27 apriL 

OuTragEOus magiC
Tim Lindsay
D&AD, CEO

Craft, craft and a whole lot 
more craft, that is what this 
day is about. It is a day of our 
industry’s leading designers 
and creators talking about 
what they do when coming 
up with the big ideas. 
Wonderful, obsessive and 
painstakingly detailed, we 
look at the hard work that 
goes behind the campaigns 
that have everyone talking. 
Designers, photographers, 
writers, ECDs, CCOs they all 
share their experiences and 
remind us why we’re all here. 
D&AD has, and always will 
be, about creative excellence, 
and that starts with craft.

spEakErs
There are more than 150 
speakers at D&AD Festival. 
From straight-talking 
entrepreneurs to Oscar-winning 
screenwriters, we guarantee 
these are the stories you want 
to hear. All of them have one 
thing in common – creativity is 
at the heart of what they do.

JudgEs’ insighT sEssiOns 
What does it take to make 
Pencil-winning work? And 
more importantly, how is it 
judged? Every year D&AD 
invites some of the world’s 
leading creatives to come 
and judge the work entered 
into the D&AD Professional 
Awards. Expect hot off the 
press insights and predictions 
for the future of the industry, 
directly from the people who 
are helping to shape it.

ThE d&ad ExhibiTiOn 
opens Wednesday
How do you get an idea of 
the sheer scale of the best 
in creativity from the last 
year? Simple. Come and 
visit the Exhibition, which 
has over 26,000 pieces of 
work on display. You can 
lose track of time looking at 
luxury packaging, incredible 
graphic posters, bonkers 
music videos and stunning 
cinema ads, to name a few.  

biTE-sizEd prOfEssiOnaL 
Training
Classes are a one hour taster 
of what the full courses have 
to offer, and range from UX 
to Branding and Art Direction 
to Storytelling. D&AD’s 
Professional Development 
courses are so popular they 
often sell out months in 
advance. Our trainers are 
creatives that live and breathe 
their craft. This is your chance 
to learn from some of our 
most popular Professional 
Development classes. 

arE yOu nExT? 
see schedule for timings
If you love to view life through 
a lens, join us in celebrating 
the best up-and-coming film 
and photography talent. The 
Next Photographer Award 
Exhibition presents the work of 
21 emerging photographers in 
partnership with Getty Images; 
the Next Director Showcase on 
26 April will see the screening 
of short films by 20 emerging 
filmmakers, in partnership with 
Adobe. Join us to celebrate 
and award the final winners.    

nEW bLOOd & 
ThE fOundaTiOn
If you’re at the beginning of 
your career, or studying to 
become a creative superstar 
of the future, there are a whole 
series of talks and workshops 
that are perfect for you. All New 
Blood sessions are highlighted 
in the schedule and have been 
designed with key advice in 
mind. If you want to learn more 
about the D&AD Foundation 
and all of its projects, drop by 
the New Blood stand in the 
Playground.
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D&AD has been a constant 
companion to me. As a 
student, starting out as a 
designer, and in the company I 
founded with David Turner 24 
years ago, D&AD has always 
been there. Sometimes as 
the most important thing. 
Sometimes quietly in the 
background. But always as a 
creative conscience. Shaping 
the work. Always asking 
“could it be better?”And 
for me a D&AD Pencil has 
always been the ultimate 
award, the ultimate sign 
of creative success. 

We have a client – running 
one of the biggest brands in 
the world – whose ambition 
it is to win a D&AD Black 
Pencil. He’s not a designer, 
he’s a marketer, and a very 
smart one. He wants to win 
a Black Pencil because he 
knows that the kind of work 

that wins a Black Pencil –
ground-breaking, thought- 
provoking, brilliant – is exactly 
the kind of work that wins the 
one thing that every marketer 
is finding it so hard to get: 
people’s attention. He knows 
that in an age of declining 
attention spans and infinite 
distractions it’s creative 
excellence that turns heads 
and holds the imagination. And 
that in an age which rejects 
the anti-social, the interruption, 
and the sell, it’s creative 
excellence that gets things 
liked, shared, and out into 
culture. And he knows that as 
a result it’s creative excellence, 
rather than deep pockets, that 
makes a brand famous today.

I don’t think there has 
ever been a time when the 
creative excellence that D&AD 
champions has been more 
relevant, more valuable. It’s 

a great time to be doing what 
we do, and to be involved 
with D&AD. And there is so 
much to get involved with 
today, with Impact, New Blood, 
Shift, and everything that 
D&AD is doing, as a charity, 
committed to the future of the
creative industries. And, of 
course, there is the D&AD 
Festival. The highlight of the 
D&AD year for me. Three 
days of immersion in creative 
excellence. 26,000 pieces of 
work. 150 speakers across 
four stages. And all sorts of 
invaluable behind-the-scenes 
stuff – tours, workshops, 
screenings. And just 
this fantastic art-school 
atmosphere, of I-wish-I’d-
thought-of-that ideas, and of 
different disciplines getting 
together. It’s a truly invaluable, 
inspirational thing, for the only 
thing that matters – the work.

d&ad 
prEsidEnT 

Make it. Creative Cloud.
All the leading creative tools and apps at your fingertips. 

Visit adobe.com/uk/creativecloud

bruCE duCkWOrTh
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ThE adObE sTagE ThE brEWEry sTagE hub 10 fEsTivaL bar
10:00 fEsTivaL OpEn 10:00–19:30

10:30–10:45 
d&ad prEsidEnTs’ WELCOmE
Bruce Duckworth, 
Turner Duckworth

10:45–11:15 
WhEn CrEaTiviTy and 
aCTivism COLLidE
James Turner, Glimpse

10.45–11 45
hOrrOr sTOriEs &
indusTry fuCk ups
Alexandra Taylor, 
Mrs McGuinty Ltd

11:00 11.00–12.00
ThE businEss Of idEas 
Patrick Collister, The Zoo, EMEA. 
Google11:15–11:45 

d&ad TO dJibOuTi
Giles Rhys Jones, what3words

12:00 12:00–13:00
ThE sTaTE Of ThE arTisT
Yancey Strickler, Kickstarter

12:00–13:00
CrEaTivE aCTivism
Steve Vranakis, 
Google Creative Lab

12:15–13:15
drEam & dO
Pete Hellicar & James Bentley, 
Hellicar Studio

13:00

13:15–14:00
WhaT if...idEas ThaT prOpEL 
Our indusTry fOrWard.
Nicky Bullard, Chris Hirst, 
Chrissy Levett

13:30–14:00 
sTOp sELLing shiT. LET’s makE 
WOrk ThaT maTTErs
Thomas Kolster, Goodvertising

13:30–14:30
idEas, idEas, idEas
Nick Eagleton, The Partners

14:00 14:00–14:30
markETing dEsign and g-sTar’s 
COLLabOraTiOn WiTh pharrELL 
WiLLiams
Thecla Schaeffer, G-Star Raw

14:00–14:45 
JudgEs’ insighTs: CrEaTiviTy 
fOr gOOd 
Laura Jordan-Bambach, Nick 
Worthington, David Nobay, 
Ali Hanan

14:00–16:30
d&ad nExT aWards 
mEnTOring
D&AD Next Awards 
shortlist, jury and 
mentors

Invitation only14:45–15:45
ikEa fOundaTiOn prEsEnTs: 
dEsigning fOr impaCT 
Märta Terne, Richard van der 
Laken, Radu Dumitrascu, 
Dagan Cohen

14.45–15.45
finding sTOriEs in TruTh
Sophie Robinson & 
Vinay Chaudhri 

15:00 15:00–15:45
TOOLs Of prOTEsT
Craig Oldham, Office of Craig

15:45–16:30
ThE disLOCaTEd WOrLd 
Joanna Zawadzka & Karli-Jade, 
The Future Laboratory

16:00 16:00–16:30
ThE fuTurE WE WanT
Kwame Ferreira, Impossible

16:30–18:30
CLimaTE aCTiOn ChaLLEngE: 
rapid idEaTiOn WOrkshOp
Richard van der Laken, 
Dagan Cohen

16:45–17:30
dEsign as a 
TransfOrmaTiOnaL fOrCE
Mike Rigby, R/GA New York

17:00 17:00–17:30
COmmuniTy EngagEmEnT 
ThrOugh CO-CrEaTiOn
Ken Kirton, Hato

17:30–18:15
hOW ThE hELL did ThaT happEn? 
Q&a WiTh bEn priEsT
Ben Priest, adam&eveDDB

17:30–18:00
ThE sTOry Of gO dO
Adrian Caddy & Huib van 
de Grijspaarde

18:00

18:30–20:30
nExT phOTOgraphEr aWard ExhibiTiOn privaTE viEW
In partnership with Getty Images

Invitation only

19:00

fringE EvEnTs
8:30–10:00 
hOW dO yOu LikE ThEm Eggs? 
MOTHER LONDON 
10 Redchurch St, London E2 7DD

18:30–21:00
OvErTimE: Q&a WiTh CharLiE kWai
KK OUTLET 
42 Hoxton Square, London N1 6PB

19:00–21:00
ThE miLL bLaCkbird® | any Car, anyWhErE 
THE MILL 
11-14 Windmill St, Fitzrovia, London W1T 2JG
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ThE adObE sTagE

12:00–13:00
ThE sTaTE Of ThE arTisT
Yancey Strickler, Kickstarter

Now more than ever we need 
artists to lift us up, and give us 
new perspective. Fortunately, 
it’s never been easier to voice 
our creativity. Unfortunately, 
it’s never been harder to be 
heard. As the promises of the 
information age confront the 
perils of the attention economy, 
the fault lines of creative 
culture are shifting. But where 
does that leave the artist?

14:45–15:45
ikEa fOundaTiOn prEsEnTs: 
dEsign fOr impaCT 
Märta Terne, Richard van der 
Laken, Radu Dumitrascu

We are all looking for stories 
that are re-inventing the future 
today, from solar-powered 
refugee camps to vertical 
urban gardens. Creatives are 
also part of this reality and 
conversation. Radu and his 
partners from Better Shelter 
and What Design Can Do 
will share insights and best 
practices from their work, 
as well as launch a brand 
new design competition: the 
Climate Action Challenge, open 
to all Festival participants. 

biTE-sizE Training
 
11:00–12:00, HUB 10
ThE businEss Of idEas 
Patrick Collister

What is a big idea? And how 
do you have one? Patrick will 
look at different techniques for 
developing platform ideas and 
then work with ‘The 7 Ideas’ 
tool to generate a broad range 
of executional ideas.

14:45–15:45, HUB 10
finding sTOriEs in TruTh 
Sophie Robinson 
& Vinay Chaudhri 

In this session, you’ll meet two 
storytellers from very different 
backgrounds, who work together 
to create narratives for both 
brands and broadcasters alike. 

insighT sEssiOns

14:00–14:45
BREWERY STAGE
JudgEs’ insighTs: 
CrEaTiviTy fOr gOOd
Nick Worthington, Laura Jordan 
Bambach, David Nobay, 
Ali Hanan

Judges from our Creativity 
for Good Jury share brutal 
discussions, head-banging 
debates and moments of 
clarity from their jury room. 
You’ll be the first to see the 
nominated work and gain key 
insights into brands that are 
putting a good cause at the 
heart of what they do.

WOrkshOps

16:30–18:30, HUB 10
CLimaTE aCTiOn ChaLLEngE, 
rapid idEaTiOn WOrkshOp

What Design Can Do (WDCD), 
the IKEA Foundation and the 
Autodesk Foundation are 
launching a worldwide creative 
competition to combat climate 
change. After their talk it’s 
time for action. Talented 
designers and creatives from 
all disciplines are invited to join 
a Rapid Ideation Workshop. 
Participants will be working 
in small teams on the actual 
briefs, following a fast-paced 
process going from research 
to pitching before a panel of 
experts. The winning team is 
invited to the WDCD Climate 
Conference in Amsterdam on 
23 May, where the challenge 
will be officially launched. 

nEW bLOOd & ThE 
fOundaTiOn

13:15–14:00
BREWERY STAGE
WhaT if...idEas ThaT 
prOpEL Our indusTry 
fOrWard.
Nicky Bullard, Chris Hirst, 
Chrissy Levett

Creative excellence has never 
been more important, but how 
do we realise our collective 
creative potential? Listen 
to leading voices pitch their 
ideas for how our industry can 
create better workplaces, can 
be more diverse, relevant and 
representative, and can deliver 
better, more meaningful work.

15:00–15:45
BREWERY STAGE
TOOLs Of prOTEsT
Craig Oldham, The Office of 
Craig Oldham 

There has never been a 
movement for social or political 
change without the arts. Art, 
design, music, poetry, theatre, 
performance, photography 
– creative dissonance and 
dissent are often pivotal to a 
movement, or change. 

nExT aWards

TUESDAY 18:30–20:30 
Private View, Invitation Only
WEDNESDAY - THURSDAY 
Open to public
GROUND FLOOR
nExT phOTOgraphEr 
aWard ExhibiTiOn
in partnership with 
getty images

Sick of trawling blogs to find 
fresh talent? See the world’s 
best emerging photographers 
in one place, at our 2017 
D&AD Next Photographer 
Award Shortlist Exhibition in 
partnership with Getty Images.

fringE EvEnTs

8:30–10:00
hOW dO yOu LikE 
ThEm Eggs?
MOTHER LONDON 
10 Redchurch St, 
London E2 7DD

Mother are inviting idea-havers 
to come and incubate their 
thoughts with industry experts 
and Mother Hens. Over a 
breakfast eggstravaganza, 
featuring eggs in absolutely 
every way you can imagine, 
diners can bring one 
idea each that could use 
some 1:1 nurturing. 

18:30–21:00
OvErTimE: Q&a WiTh 
CharLiE kWai
KK OUTLET
42 Hoxton Square, 
London N1 6PB

Join photographer Charlie 
Kwai as he discusses his new 
project Overtime. The series 
of photographs observe the 
cold, hard truths of working 
in the city and exposes the 
side effects of riding the 
highs and lows of the stock 
market, cutting deals and 
lifetime of lunch at your desk. Ya
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fringE EvEnTs
8:30–10:00
ai: rEdEfining CrEaTiviTy 
ISOBAR 
Fetch, Tea Building, Unit 3.09, 56 Shoreditch High Street, 
London, E1 6JJ

08:30–10:00
kEEping iT rEaL: hOW vr Can hELp brands CrEaTE 
unfOrgETTabLE ExpEriEnCEs
ZONE
Western Transit Shed,12-13 Stable Street, London, N1C 
4AB

9:00–10:30
WakE up and smELL ThE fOnTs
TYPE TASTING WITH SARAH HYNDMAN
SUPPORTED BY MONOTYPE
Shoreditch House,1 Ebor St, London, E1 6AW

18:30–21:00
hOW ThE LanguagE in advErTising has ChangEd
SHESAYS
DigitasLBi, 146 Brick Ln, London E1 6RU

18:30–21:00
urban arT as a CaTaLysT fOr EnvirOnmEnTaL aWarEnEss
TAC: THE ROUNDTABLE EDITION
Studio 7, 1a Old Nichol Street, London, E2 7HR

18:30–21:00
hOW TO CrEaTE magiC: an arTisT’s viEW
DACS
33 Old Bethnal Green Road, London E2 6AA

18:30–21:00
WhaT ThE hELL am i dOing hErE?
RADLEY YELDAR  
24 Charlotte Rd, London EC2A 3PB

d&ad sCrEEnings 

brandEd fiLm COnTEnT & EnTErTainmEnT, hub 14
12:45–14:15 / 16:30–18:00

CrEaTiviTy fOr gOOd, hub 6
10:30–11:30 / 18:00–19:00

digiTaL dEsign, hub3
12:45–14:15 / 16:30–18:00

digiTaL markETing, hub 3
10:30–12:00 / 14:30–16:00

dirECT, hub 11
10:30–12:00 / 14:30–16:00

fiLm advErTising, hub 12
10:30–12:00 / 14:30–16:00

fiLm advErTising CrafTs, hub 14
10:30–12:00 / 14:30–16:00

inTEgraTEd, hub 6
14:00–15:30

mEdia, hub 15
14:30–16:00

musiC vidEOs, hub 12
12:45–14:15 / 16:30–18:00

nExT dirECTOr aWard, hub 6
12:00–13:30 / 16:00–17:30

spaTiaL and ExpEriEnTiaL dEsign, hub 11
12:45–14:15 / 16:30–18:00

pr, hub 15
16:30–18:00

WriTing fOr advErTising, hub 15
12:45–14:15

WriTing fOr dEsign, hub15
10:30–12:00

fEsTivaL bar hub 1 shuTTErsTOCk LOungE

10:00–19:00 (All Day) 
shuTTErsTOCk x 
OrnamEnTaL COnifEr
Ornamental Conifer

11:00–12:00 
may gEn y bE WiTh yOu
Benoît Vancauwenberghe, 
20something

11:00–11:30 
WOrkshOp COffEE 
masTErCLass
Workshop Coffee

12:00–13:00 
CrafTivisT COLLECTivE
sTiTCh-abLE ChangE-makErs
Sarah Corbett

12:15–13:15
yOur mum Can’T gET 
yOu a prOmOTiOn
Benoît Vancauwenberghe, 
20something

13:00–13:30 
WOrkshOp COffEE 
masTErCLass
Workshop Coffee

14:30–15:30 
CrafTivisT COLLECTivE
sTiTCh-abLE ChangE-makErs
Sarah Corbett

14:45–15:45
mOvE On up 
Stu Outhwaite, Nikki 
Hall, Martin Murphy, 
Will Knox 15:30–16:00 

WOrkshOp COffEE 
masTErCLass
Workshop Coffee

15:45–16:45 
may gEn y bE WiTh yOu
Benoît Vancauwenberghe, 
20something

17:00–18:00
yOur mum Can’T gET 
yOu a prOmOTiOn
Benoît Vancauwenberghe, 
20something

18:00–19:30
shuTTErsTOCk
happy hOur
Free drinks at the 
Shutterstock Lounge Bar

ThE adObE sTagE ThE brEWEry sTagE hub 7 hub 10
10:00 fEsTivaL OpEn 10:00–19:30 *with restricted access after 19:00

10:30–10:45
d&ad WELCOmE
Laura Jordan-Bambach, 
Mr President

10:30–11:15
bravEry: ThE LEap Of faiTh
Trevor Robinson, Quiet Storm

10:45–11:15
augmEnTEd rEaLiTy: Engaging 
COnsumErs in ThE rEaL WOrLd
Jon Biggs, MediaMonks

10.45–11.45
idEas WiTh LEgs (and arms, 
and Lungs, and a hEarT)
Dave King, Studio LR  

10:30–11:30
sTarTup sChOOL - 
1 hOur CrEaTivE mba
Tom Evans, BleepBleeps

11:00

11:15–11:45
univErsiTy - irL
Daniel Hirschmann, 
Hirsch & Mann

11:15–12:00
mEET ThE nEW CrEaTivEs  
Graham Shearsby, John 
Trainor-Tobin, Luna Carmoon, 
Sophie McGovern, Peigh Asante, 
Sophia Tassew 11.45–12.45

disrupTing WiTh mObiLE
Thea Frost, Somewhat12:00 12:00–13:00 

nmE: CrEaTing ThE signaL 
and ThE nOisE
Mike Williams, Jamal Edwards, 
Blaise Bellville, Dumi Oburota, 
Kerry Tayor

12.00–13.00
bLEssEd arE ThE CrEEks
Patrick Collister, The Zoo, EMEA. 
Google 12:30–13:00 

fOOd and EvEryThing ELsE
Dr Morgaine Gaye, Bellwether 
Food Trends

13:00 13:00–13:30
hEarT Of LisTEning 
Alessandra Lariu, SheSays

13:00–14:00
brand yOu
Adah Parris13:15–14:00

ThE fuTurE Of WOmEn’s 
inTErEsT
Lucie Greene, Innovation Group  13:30–14:00 

rEimagining ThE fashiOn
indusTry
Hal Watts, Unmade

13:45–14:30
ThE nighT as a mEETing pOinT 
fOr CrEaTivE TaLEnT
Mirik Milan, Night Mayor of 
Amsterdam 

14:00 14:00–14:45 
hOW TO nOT LOsE yOur mind in 
ThE CrEaTivE businEss
Frederik Andersen, VICE Media

14:00–14:30
WhaT dOEs LOvE havE TO 
dO WiTh iT?
Laszlito Kovacs, WeTransfer

14.15–15.15
hTmL 5
Christopher Lee Ball, Digitas 
LBi

15:00 15:00–15:45
COuragEOus CrEaTiviTy 
Piera Luisa Gelardi, Refinery29 15:15–16:00

arE vCs ThE mOsT CrEaTivE 
fOrCE in businEss? 
Antoine Nussenbaum, Reshma 
Sohoni, John Straw, Richard 
Fearn, Bex Burn-Callander

15:30–16:30
usEr ExpEriEnCE ux
Christopher Lee Ball, Digitas 
LBi

15:45–16:30
(dis)COnTEnT: CrEaTivE dirEC-
TiOn in ThE audiEnCE agE 
Anna Higgs, NOWNESS

15:45–16:30
JudgEs’ insighTs: digiTaL dEsign
Farid Mokart, Xavier Barrade, 
Jane Austin, Nick Turner

16:00

16:30–17:15
JudgEs’ insighTs: 
COmmuniCaTiOns 
IN PARTNERSHIP WITH ROYAL 
MAIL MARKETREACH
Anne-Cécile Michaud, Damon 
Stapleton, Eva Santos Bouzas, 
Bechara Mouzannar, Josy Paul16:45–17:30

dEsigning innOvaTiOn
Dick Powell,
seymourpowell 

17:00 17.00–17:45
pErvasivE 3d sTOryTELLing.
Mark Stanley, 
Microsoft’s LIFT London

17:00–18:00
grEaT LEadErs arE madE, 
nOT bOrn: a masTErCLass 
fOr aspiring CrEaTivE 
LEadErs
Andy Sandoz, Eloise Smith, 
Tanya Livesey, Katriona Fraser

17:30–18:15
COmmuniCaTiOn in ThE digiTaL 
agE: is iT rEaLLy diffErEnT?
Noriaki Onoe, Dentsu

18:00

18:30–21:00
nExT dirECTOr aWard shOWCasE 
in parTnErship WiTh adObE
Adobe Stage & Festival Bar

19:00
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ThE adObE sTagE

13:15–14:00
ThE fuTurE Of WOmEn’s 
inTErEsT
Lucie Greene, 
The Innovation Group

For decades, glossy magazines 
have been a key cultural 
medium for women, reflecting 
their aspirations, ambitions 
and lifestyles. But are these 
publications losing touch with 
real women? On the horizon, a 
new generation of teenagers is 
also emerging, with a radically 
new perspective on life, gender, 
femininity and content. How 
does this compare to the current 
content of newsagents’ shelves?

15:00–15:45
COuragEOus CrEaTiviTy 
Piera Luisa Gelardi, Refinery29

How do you sustain a childlike 
wonder and exuberant 
creativity as you grow a 
multi-million dollar, global 
business? Executive creative 
director and co-founder of 
Refinery29, Piera Gelardi, has 
turned her fantasy dreamworld 
into a reality with the media 
powerhouse, while holding 
onto the passion, purpose 
and optimism that inspired 
the launch 11 years ago.
 

15:45–16:30
(dis)COnTEnT: CrEaTivE 
dirECTiOn in ThE 
audiEnCE agE 
Anna Higgs, NOWNESS

As clickbait, algorithms and 
cat videos fight to capture 
attention online, how do you 
create, curate and champion 
bold creative work that is 
different? Anna will use recent 
examples from her work at 
NOWNESS to illustrate how 
developing closer relationships 
with audience can enable 
you to make extraordinary 
work that takes greater 
risks for ever richer creative 
and commercial rewards. 

biTE-sizE Training 

10:30–11:30, HUB 10
sTarTup sChOOL: 1 hOur 
CrEaTivE mba
Tom Evans, BleepBleeps

Got an idea for a product or 
a service but not quite sure 
where to begin? Or perhaps 
you’ve started something and 
it hasn’t quite taken off yet. 
Or you work for someone else 
and dream of running your own 
business. Tom will take you on 
a whistle-stop tour of start-up 
life and guide you through what 
it takes to bring your product or 
service to market and scale it. 

15:30–16:30, HUB 10
usEr ExpEriEnCE ux
Christopher Lee Ball, Digitas LBi

Good user experience has 
always been at the heart 
of great digital design 
Good UX can only continue 
to differentiate when it’s 
innovative and fit for the future. 
An interactive session using a 
real client brief: “What’s Next 
in UX?”

insighT sEssiOns 

15:45–16:30, HUB 7
JudgEs’ insighTs: 
digiTaL dEsign
Farid Mokart, Xavier Barrade, 
Jane Austin, Nick Turner

Immerse yourself in all 
things digital with insights 
from members of our Digital 
Marketing and Digital Design 
Juries. Offering their expert 
insights into the future of 
technology and creativity they 
will also be discussing their 
favourite pieces of work from 
the jury rooms. 

16:30–17:15, HUB 7
JudgEs’ insighTs: 
COmmuniCaTiOns
in partnership with royal mail 
marketreach 
Anne-Cécile Michaud, Damon 
Stapleton, Eva Santos Bouzas, 
Bechara Mouzannar, Josy Paul

Communications covers a 
wide variety of disciplines, so 
hear judges from our Media, 
Outdoor Advertising, Direct 
and Integrated & Collaborative 
juries debate the spectrum. 

nEW bLOOd & ThE 
fOundaTiOn

10:30−11:15
BREWERY STAGE
bravEry: ThE LEap Of faiTh
Trevor Robinson, Quiet Storm

What’s the first thing that pops 
into your mind when someone 
talks about bravery? Whatever 
the answer, a common theme 
is the need to take a bit of a 
leap of faith. Trevor Robinson 
talks about the importance of 
brands being brave in order to 
create new paths to produce 
outstanding work. 

11:15–12:00
BREWERY STAGE
mEET ThE nEW CrEaTivEs  
Graham Shearsby, John 
Trainor-Tobin, Luna Carmoon, 
Sophie McGovern, Peigh Asante, 
Sophia Tassew

We all know how essential it 
is to have a diverse creative 
workforce. As an industry, 
we need to ensure we are 
equipped and prepared to 
nurture and support new 
talent, wherever we find it. 
Come and meet a generation 
of new creatives who have 
been through the training and 
are now part of agency life. 

nExT aWards

18:30–21:00
ADOBE STAGE/FESTIVAL BAR
nExT dirECTOr 
aWard shOWCasE
Award presentation with 
Anna Higgs, NOWNESS

Calling all film buffs. Come 
and see the names that’ll 
be making next year’s 
award-winning adverts and 
music videos. We’ll be 
revealing the year’s most 
talented rising directors with 
a screening of shortlisted 
films, and the night will finish 
with the announcement 
of the 2017 D&AD Next 
Director Award Winner. 
In Partnership with Adobe.

fringE EvEnTs

9:00–10:30
WakE up and smELL 
ThE fOnTs: TYPE TASTING 
WITH SARAH HYNDMAN, 
SUPPORTED BY MONOTYPE
Shoreditch House, 1 Ebor 
St, London E1 6AW

Join and play a selection 
of typographic games and 
experiments. These will take 
you on a journey through 
fonts as you explore how they 
interact with all of your senses. 
Try on 3D ‘font goggles’ to 
reveal typeface personalities; 
discover the science of 
what fonts smell like.

H
ig

hl
ig

ht
s 

D
ay

 2

Tr
ev

or
 R

ob
in

so
n

Pi
er

a 
Lu

is
a 

G
el

ar
di

12 13



fringE EvEnTs

8:30–10:00
dEsign fOr gOOd: WhaT dOEs ThE WOrLd 
nEEd frOm us?
HUMAN AFTER ALL
Unit 10, Stamford Works, Gillett Street, 
London, N16 8JH

8:30–10:00
CrEaTivE mOrnings
if yOu dOn’T ask, yOu dOn’T gET
GENERAL ASSEMBLY LONDON
The Relay Building, 1 Commercial St, London E1 7PT

d&ad sCrEEnings 

brandEd fiLm COnTEnT & EnTErTainmEnT, hub 14
12:45–14:15 / 16:30–18:00

CrEaTiviTy fOr gOOd, hub 6
10:30–11:30 / 18:00–19:00

digiTaL dEsign, hub3
12:45–14:15 / 16:30–18:00

digiTaL markETing, hub 3
10:30–12:00 / 14:30–16:00

dirECT, hub 11
10:30–12:00 / 14:30–16:00

fiLm advErTising, hub 12
10:30–12:00 / 14:30–16:00

fiLm advErTising CrafTs, hub 14
10:30–12:00 / 14:30–16:00

inTEgraTEd, hub 6
14:00–15:30

mEdia, hub 15
14:30–16:00

musiC vidEOs, hub 12
12:45–14:15 / 16:30–18:00

nExT dirECTOr aWard, hub 6
12:00–13:30 / 16:00–17:30

spaTiaL and ExpEriEnTiaL dEsign, hub 11
12:45–14:15 / 16:30–18:00

pr, hub 15
16:30–18:00

WriTing fOr advErTising, hub 15
12:45–14:15

WriTing fOr dEsign, hub15
10:30–12:00

hub 1 shuTTErsTOCk LOungE

10:00–19:00 (All Day) 
shuTTErsTOCk x 
OrnamEnTaL COnifEr
Ornamental Conifer

11:00–11:30 
WOrkshOp COffEE 
masTErCLass
Workshop Coffee

11:30–12:30
aOi’s LuCky dip sTOry 
piCk WOrkshOp
Anna German, 
Ren Renwick

12:00–14:00
gET riCh Or TiE dyEing & pEn-
CiL piñaTa making
Lizzie King

13:00–13:30 
WOrkshOp COffEE 
masTErCLass
Workshop Coffee

13:30–15:00
LOndOn fiLm aCadEmy 
prEsEnTs: idEas and 
dEvELOpmEnT 
Kay Stonham, London 
Film Academy

15:30–16:30 
WhaT’s iT LikE TO 
WOrk aT a sTarT-up?
Mark van der Heijden & 
Valentijn van Santvoort, 
Wanderbrief

16:00–16:30 
WOrkshOp COffEE 
masTErCLass
Workshop Coffee

18:00–19:30
shuTTErsTOCk
happy hOur
Free drinks at the 
Shutterstock Lounge Bar

ThE adObE sTagE ThE brEWEry sTagE hub 7 hub 10 fEsTivaL bar
10:00 fEsTivaL OpEns 10:00–19:30 *with restricted access after 19:00

10:30–10:45
d&ad CEO’s WELCOmE
Tim Lindsay, D&AD, CEO

10:30–11:30
WriTing COmprEssEd
Will Awdry, Big Fish

10:45–11:30
37 Thing’s i’vE LEarnT
Mr. Bingo

10:45–11:30
JudgEs’ insighTs: fiLm
Alexander Nowak, 
Arno Moria, Alexander 
Kalchev, Fabio 
Fernandes, Mark Boyd

11:00 11:00–11:45
dEsigning fOr ThE riO 
2016 gamEs: 
Landmarks & LEgaCy
Ney Valle, Dupla

11:30–12:00 
dEsign fOr ChangE
Marina Willer, 
Pentagram

11:30–12:15
JudgEs’ insighTs: CrafTs 
IN PARTNERSHIP WITH 
SHUTTERSTOCK
Toygar Bazarkaya, Elise 
Valmorbida, Victoria 
Talbot, Rodrigo Sobral

11:45–12:15
dEsign frOm rEasOn. 
ExpEriEnCEs WiTh 
mEaning.
Benjamin Hubert, Layer

11.45–12.45
hOW brands TaLk
Vikki Ross, 
Vikki Ross Writes12:00 12:00–12:30

dEsign aT ThE CEnTrE
Bruce Duckworth, 
Turner Duckworth 12:15–12:45

EvEry Thing WE TOuCh 
Paula Zucotti, Author

12:45–13:30
Why bEauTy maTTErs
Stefan Sagmeister, 
Sagmeister& Walsh

13:00 13:45–14:45
TO dEgrEE 
Or disagrEE
Charlotte Hugh, Danny 
Pallett, Andy Peel, YCC13:30–14:00

ThE risE Of ThE 
digiTaL nOmad
Mark van der Heijden & 
Valentijn van Santvoort, 
Wanderbrief

13:45–14:15
bELOnging
Morag Myerscough, 
Studio Myerscough

13:45–14:15
ThE TruTh 
Mike Moloney, 
Art & Graft

14:00 14:00–14:30 
WhO is LOuisE dELagE?
Stefan Xiberras, BETC

14:15–15:00
hOW TO CaTCh 
LighTning in a bOTTLE
Colleen DeCourcy, 
Wieden+Kennedy

14:15–14:45
divErsiTy: ThE fLavOur 
Of ThE fuTurE
Christina Noble Knight, 
UKnight

12.15–15.15
finE arT Of arT 
dirECTOn 
Mark Bonner, 
GBH London

15:00 15:00–15:30
Q&a WiTh sTEfan 
sagmEisTEr
Stefan Sagmeister, 
Sagmeister & Walsh

15:15–16:00
gOOd idEas and 
bad idEas 
David Shrigley

15:15–16:00
JudgEs’ insighTs: bOOk 
& magazinE dEsign
Coralie Bickford-Smith, 
Gail Bichler, Rachel Vale, 
Alex Hunting

15.30–16.30
branding. in fivE and a 
haLf sTEps 
Michael Johnson, 
Johnson Banks

16:00 16:00–16:30
WhaT is rEaL CuLTuraL 
impaCT?
Chaka Sobhani, 
Leo Burnett

16:15–17:00
aiming fOr ‘graTEnEss’
Armando Bo, 
Joaquin Cubria

16:30–17:00
sLOW and sTEady
Sarah Cox, 
Aardman Animations

17:00 17:00–17:45
JudgEs’ insighTs: dEsign 
IN PARTNERSHIP 
WITH ADOBE
Fiona Curran, Sarah 
Pidgeon, Alan Dye, Su 
Mathews Hale

17:15–18:00
yOur misTakEs COuLd 
ChangE ThE WOrLd 
Erik Kessels, 
KesselsKramer

18:00 18:00–19:30
adObE happy hOur
Free drinks at the 
Festival Bar18:30–02:00 

d&ad aWards 
CErEmOny 2017
Troxy, 490 Commercial Rd, 
London E1 0HX

*Tickets can be 
purchased at reception

19:00
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ThE adObE sTagE 

12:45–13:30
Why bEauTy maTTErs
Stefan Sagmeister, 
Sagmeister&Walsh

Throughout the most of 
the 20th and the 21st 
century beauty has gotten 
a bad reputation. Most 
respectable designers claim 
not be interested in it, the 
contemporary art world 
has almost completely 
abandoned it and you can sit 
through hours of lectures on 
architecture without hearing 
the term uttered once. Stefan 
Sagmeister will talk about why 
this is so utterly stupid and 
what we can do to reverse it.  

insighT sEssiOns

11:30–12:15, HUB 7
JudgEs’ insighTs: CrafTs 
in partnership with 
shutterstock
Toygar Bazarkaya, Elise 
Valmorbida, Victoria Talbot, 
Rodrigo Sobral
What does it take to make a 
creative campaign that sets 
the standard for creative 
excellence? Judges from our 
Crafts for Advertising, Writing 
for Design, Crafts for Design 
and Art Direction Juries talk all 
things craft in this exclusive 
session. Revealing the Pencil 
winners for the first time since 
they were debated in the juries, 
you’ll learn the intricacies 
behind a winning piece of work.

17:00–17:45, HUB 7
JudgEs’ insighTs: dEsign 
in partnership with adobe
Fiona Curran, Sarah Pidgeon, 
Alan Dye, Su Mathews Hale

Judges from our Graphic 
Design and Packaging Design 
Juries share their thoughts, 
challenges and inspirations 
from behind the closed doors 
of the judging rooms. Sharing 
their favourite work, they will 
let you in on the key insights 
of what it takes to make a 
Pencil-winning design.

15:15–16:00
gOOd idEas and bad idEas 
David Shrigley

DACS’ artist David Shrigley 
talks ideas, good and bad. The 
former Turner Prize nominee 
and current Fourth Plinth 
resident explores the magic 
of ideas using examples of 
his distinctive and darkly 
humorous art and design. 
As a renowned multi-media 
artist, David’s work spans 
drawing, painting, photography, 
sculpture, animation, music 
and other stuff to offer 
sardonic observations of 
people and everyday life. Join 
David to see and hear a bunch 
of things and be really inspired.

16:15–17:00
aiming fOr ‘graTEnEss’
Armando Bo, Joaquín Cubría

Always trying their best and 
occasionally achieving it, 
Argentina’s talent is spreading 
like never before. Oscar winner 
Armando Bo and not Oscar 
winner Joaquín Cubría dig 
for the reasons behind their 
successes and failures, which 
apparently are the same ones.

nEW bLOOd & ThE 
fOundaTiOn 

13:30–14:00 
BREWERY STAGE
ThE risE Of ThE 
digiTaL nOmad
Mark van der Heijden, Valentijn 
van Santvoort, Wanderbrief

The nomadic economy is 
transforming the creative 
industry. With the tools 
available today, work is no 
longer a place. It can happen 
from any place, anytime and 
anywhere. Learn how.

16:30–17:00
BREWERY STAGE
sLOW and sTEady
Sarah Cox, Aardman Animations

A rapid-fire presentation to 
show you that even in this 
fast-moving world, sometimes 
slow and steady wins the 
race. The Tinderisation 
of our interactions has 
prompted a new desire for 
authentic experience and 
true craftsmanship. Find 
out when, why and how.

biTE-sizE Training

10:30–11:30, HUB 10
WriTing COmprEssEd 
Will Awdry, Big Fish

This workshop is about the 
ratio of time spent ‘thinking’ to 
‘doing’. Pressured to produce 
nuggets of pitch-perfect, 
condensed thinking in concise 
sentences during office hours, 
this is instead time spent 
leaning back. Throughout, 
brevity is welcome.

14:15–15:15, HUB 10
ThE finE arT Of arT 
dirECTiOn 
Mark Bonner, GBH

Mark Bonner will show you how 
to tune the frequency of your 
ideas through their execution, 
as an exercise exploring what 
makes imagery memorable. 
To finish, Mark will present a 
startling example of world-class 
Art Direction—not from Design 
or Advertising—but from 
Contemporary Art. 

fringE EvEnTs

8:30–10:00
dEsign fOr gOOd: 
WhaT dOEs ThE WOrLd 
nEEd frOm us?
HUMAN AFTER ALL
Unit 10, Stamford Works, Gillett 
Street, London, N16 8JH

With the spread of mass 
media, there is a feeling of 
helplessness that comes from 
having access to so much 
information, while not having 
the power to change any of 
it. As an agency with a desire 
to use our skills for good, 
we often ask our ourselves 
‘what does the world need 
from us’? In this talk we’ll 
discuss how we use human 
storytelling to set out how 
to inspire positive change.

8:30–10:00
CrEaTivE mOrnings: if yOu 
dOn’T ask, yOu dOn’T gET.
GENERAL ASSEMBLY LONDON
The Relay Building, 
1 Commercial St, 
London E1 7PT

As a Creative Strategist 
for Instagram, Niran works 
with brands and agencies 
to help them maximise the 
creative potential of the 
platform. On April 27, Niran 
comes to Creative Mornings 
London to share more about 
the practices, stories and 
philosophies behind his life 
and work. 
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adObE
We all know the ‘hovering 
art director’ – that certain 
someone who monitors your 
every pixel and vector variation. 
They’ll inspire you – and 
sometimes infuriate you. Join 
Adobe to see how Creative 
Cloud can be the solution. And 
there might even be a free 
ginger beer in it for you too. 

big pOTaTO
Big Potato and Hasbro are 
proud sponsors of D&AD 
New Blood. We’ve noticed 
how few creatives join the 
gaming industry, which is 
strange as it’s a rewarding 
industry creatively. So the 
search is on. Drop by the 
stand for a chat about the 
industry and a chance to play 
(and win) some games too.

daLTOn maag
Come and explore your 
analogue side and get 
hands-on with typography at 
the mobile printing studio 
of independent font foundry 
Dalton Maag. Whether you 
love sleek and functional, 
classic and elegant, or 
delightfully quirky letterforms, 
get inspired by our library of 
typefaces, try your hand at 
lettering, and personalize 
your own print to take home. 

digiTaL CaTapuLT
Immersive technologies 
are revolutionising how 
we engage one another, 
our environment and with 
brands. Digital Catapult’s 
mission is to make the UK 
the best place in the world 
to create augmented, mixed 
and virtual reality content. 
Meet us in the Playground 
Area and experience these 
revolutionary tools for yourself.

gETTy imagEs 
Join us at the Getty Images 
Photo Studio for your 
complimentary portrait shoot 
with one of our top celebrity 
photographers. We’ll have your 
images professionally edited 
and ready for you within an 
hour.  Share yours on social 
with #DandAD17 #gettygotme 
for a physical print.  

insTagram
The way that people 
communicate has undergone 
a seismic shift - from text to 
visual, from staged to in the 
moment. Instagram has been 
at the heart of this shift, and 
as a platform, has evolved 
more in the last year than 
in the previous five years 
combined. Come and find out 
how businesses around the 
world are finding success on 
the platform.

miCrOsOfT
All winning entries at this 
year’s Awards have one thing 
in common: they were borne 
out of a moment of inspiration. 
Take time to visit Microsoft in 
the playground, create your own 
piece on the latest Surface 
devices and leave your mark 
on the D&AD Festival 2017.

sky
Be inspired as members of 
the team take you through 
the world of the multi-media 
creative agency that supports 
and promotes Sky on air 
and through nationwide 
360 campaigns. Discover 
the creative process 
behind some of the biggest 
entertainment programs whilst 
you sit on the Iron Throne 
of Westeros or marvel at 
the Fortitude polar bear.

ThE fEsTivaL pLaygrOund ThE shuTTErsTOCk LOungE

ThE d&ad ExhibiTiOn 
The ultimate source of creative 
inspiration, D&AD Exhibition gets you up 
close and personal with the year’s best 
creative work from around the globe.

There’s more than 26,000 pieces of work on display at the 
D&AD Exhibition, which means no shortage of creativity to 
immerse yourself in. And we promise you won’t be bored, with 
the exhibition including everything from beautiful posters and 
pieces of graphic design, to clever packaging and stunning 
cinema ads. You can also take a peek at the hottest new 
talent, at our Next Photographer Award 2017 Exhibition.

Opens Wednesday

The never-perfect-but-al-
ways-awesome Ornamental 
Conifer will be setting up 
shop as Shutterstock & 
D&AD’s painter, decorator 
and punchline maker for the 
duration of the festival. He’s 
bringing his studio from LA 
to London for the first time 
and will use Shutterstock 
images to create brand new 
works. Submit your email to 
Shutterstock to be in with 

a chance of taking some of 
his original D&AD Festival 
work home with you.

The Shutterstock Lounge will 
also play host to a number 
of workshops to quench your 
thirst for all things craft, plus 
Shutterstock’s daily Happy 
Hours on Wednesday and 
Thursday to quench your 
actual thirst. Check the daily 
schedule for more details.
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Pencil 
Winner

Watch out for these stickers, highlighting 
this year’s Pencil winning work

Explore the Festival Playground and 
flex some serious creative muscle. 
Share your creations using #DandAD17 

Come and take a butcher’s at 
Ornamental Conifer’s latest 
London creations... 

@adobe
@bigpotatogames
@dalton.maag
@digitalcatapult
@gettyimages
@instagramforbusiness
@surface_uk
@shutterstock

Opens Wednesday
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for the first time, d&ad 
awards Ceremony will be 
held as the spectacular finale 
event of professional awards 
judging and d&ad festival. 

Join us at Troxy in London 
on Thursday, 27 April 2017 
for a glittering ceremony 
and after party, and be the 
first to find out who will 
be taking home this year’s 
hard-earned Graphite, 
Yellow and Black Pencils.

To buy your ticket, visit: 
www.dandad.org/Ceremony
or buy them directly from the 
front desk at the Festival 

D&AD Awards Ceremony is your 
ticket to the hottest party in 
town and the only place to see 
first-hand the unveiling of this 
year’s Wood, Graphite, Yellow 
and Black Pencils. Seats are 
limited so book yours now to 
avoid disappointment.

What does your D&AD Awards  
Ceremony ticket include? 

•	Sparkling drinks reception 
and canapés on arrival 

•	Small plates and late  
night snacks served  
during the party 

•	Festival afterparty with a 
headline performance from 
Mr Scruff

details at a glance
Guests arrive: 
6.30pm
Awards presentation: 
8.00pm
Party and entertainment: 
9.45pm
Carriages: 
2.00am

d&ad aWards 
CErEmOny
Thursday 27 April
6:30pm–2am
Troxy, London
Tickets On Sale Now

To do great things, you need powerful tools that deliver  
an ideal balance of craftsmanship, performance, and versatility. 
 Every Surface device is engineered with these things in mind,
 and you at the centre. And that’s how the Surface family does more. Just like you. 

Learn more at https://www.microsoft.com/en-gb/surface

Meet the
Surface
Family
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All D&AD surplus is reinvested 
into programmes that inspire 
the next generation of creative 
talent, increase diversity 
and stimulate the creative 
industry to work towards 
a sustainable future.

At the heart of the Foundation 
is D&AD New Blood, a series 
of programmes that open 
eyes to creative opportunities 
and doors to careers. It is 
driven by a powerful mantra, 
‘Win One, Teach One’ - a 
commitment to sharing 
insight from our Festival, 
and a belief that for every 
Pencil won there is learning 
for the next generation. 

And we are achieving a lot. 
In 2017 our 16 New Blood 
Award briefs, gave students 
learning tools across several 
disciplines; we have delivered 
workshops and portfolio 
surgeries to over 2,000 
students; in July 1000+ 
graduates will showcase 

their talent at our New Blood 
Festival; and 50 of the best 
young creatives from around 
the world will attend the 
New Blood Academy where 
WPP enables the ultimate 
creative bootcamp.
We couldn’t do any of this 
without you. Creatives all 
bringing their passion to 
ensure our programmes fill 
the gap between education 
and the world of work, and 
inspire the next generation.

And a special thank you to 
our supporters who share 
our aspirations: BBH, Design 
Bridge, Facebook, Havas 
Worldwide, Leo Burnett, 
Wieden+Kennedy and WPP .

With your help we want to:
Grow New Blood, reaching 
more people in more places, 
specifically New Blood Shift 
which is about to take place 
in New York city and London. 
Launched last year New Blood 
Shift is an intensive, free, 

night school for untapped but 
outstanding minds. People who 
don’t have a degree or industry 
networks, but are looking to 
kick-start a creative career. 

It’s based on the simple belief 
that success should depend on 
talent and drive, and is a direct 
challenge to the fact that the 
vast majority of people working 
in the creative industries are 
from more advantaged groups.  

Help us democratise learning 
by creating the best free online 
courses, equipping people 
with the skills required to 
drive creative careers forward. 
Judging from the success of 
our first storytelling module 
the appetite for them and the 
impact we can have is huge.

Want to be part of this?
Come to the Foundation 
stand in the Festival 
Playground or contact:

paul.drake@dandad.org. 

d&ad 
fOundaTiOn 

The Foundation 
is D&AD’s 
raison d’être.

R E A D Y  T O  S H I N E ?
Do your best work with Shutterstock . 

Explore millions of royalty-free images, 

video clips, and music tracks, plus the 

latest editorial content. 

shutterstock.com

pauL drakE
d&ad fOundaTiOn
dirECTOr
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Thanks TO Our parTnErs

hEadLinE parTnEr

parTnErs

suppOrTErs

mEdia parTnErs

21–24 September 2017
Old Truman Brewery

BiG
PoTaTo
   gAmEs


